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Rick Carlson 
PRESIDENT/FOUNDER - SharpSpring 
 
Rick started SharpSpring with the goal of bringing marketing analytics and 
automation tools to small and medium businesses on an affordable and easy-to-
use SaaS platform.  

#SharpTweet live with us 

Jeff Greer 
CEO- Easyfish Marketing 
 
Jeff Greer is a serial Internet technologies entrepreneur. He currently is the founder 
and CEO of Easyfish Marketing, a digital marketing agency based in Hickory, N.C. Jeff 
has built and sold four different Internet related businesses, including the largest 
privately held Internet Service Provider in the state of North Carolina. He has been 
an active Internet marketer since 1995. His areas of expertise include search engine 
marketing, mobile marketing and social media marketing. 
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Introductions 



Who’s In The Audience 
•  SharpSpring Partner Agencies 

•  Agencies Considering SharpSpring 

•  Non-agency Marketing Professionals 

Why Are We Here? 
•  Learning from Peers 

–  Share marketing automation best 
practices 

–  Provide real-world success stories 

•  Today’s focus: Customer Segmentation 

 

Greetings 

#SharpTweet live with us 



Questions? 
•  Phone lines are muted 

•  Submit via: 
•  Chat Box 

•  Twitter: #SharpTweet or @SharpSpring  

•  Answers at end of presentation 
 

Webinar Recording & Slides 
•  Emailed after webinar 
 

Webinar Survey 
•  We need your feedback 

Future Partner Presenters: 
Email Kim Jamerson at kim@sharpspring.com 

Housekeeping 

#SharpTweet live with us 

Upcoming Webinars 
 
6/17/15 
Tracking And Converting Leads In Complex 
Sales Cycles 
 
6/30/15 
How To Price Your Digital Marketing Services 
 
7/15/15 
Helping Clients Make The Leap Into Marketing 
Automation  
 



~400 agencies use SharpSpring 

Marketing Automation for Businesses 

Drive More Leads 
More than just more. Drive relevant leads 

that convert 

Convert Leads to Sales 
Close business by sending exactly the 
right message at exactly the right time 

using powerful, behavioral-based 
communication 

Optimize Your Spend 
Double down on what works and axe what 

doesn’t. Comprehensive reports make it 
easy. 

#SharpTweet live with us 



Grow your agency.  Increase your value. 

~400 Agency partners   •   6 Continents   •   23 Countries   •   9 Languages 

Marketing Automation for Agencies 

#SharpTweet live with us 

Higher Value Relationships 
Growing your agency by becoming an 

integrated and indispensable partner to  
your clients 

Monthly Recurring Revenue 
Move from unpredictable project work to 

retainer-based relationships 

Prove Your Value To Your Clients 
Show clients measurable results with 

comprehensive lead-to-revenue reporting 



Jeff Greer 
CEO 
Easyfish Marketing 
 

•  25 years in corporate and entrepreneurial marketing 
•  Pfizer and Merck 
•  Founder of an internet service provider, industrial 

technology company, and Easyfish Marketing 
•  Specialties: Search Engine Marketing, Conversation Rate 

Optimization, and Marketing Automation 
•  Easyfish Marketing: 

•  Supports private and publicly held companies 
•  Badged Google Partner company 
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Welcome	  To	  Today’s	  Webinar	  
Data	  Integrity	  +	  Content	  Strategy	  +	  Marke.ng	  Automa.on	  =	  Conversions	  *	  

Marke:ng	  Automa:on	  Is	  	  
The	  Bees	  Knees!	  
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Marke:ng	  Automa:on	  Is	  	  
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You	  missed	  a	  spot	  picture	  



Marke:ng	  Automa:on	  Recipe	  

Data	  integrity	  
+	  

Content	  strategy	  
+	  

Marke:ng	  automa:on	  
=	  

Conversions	  x	  



Learning	  Goals	  

•  How	  To	  Drive	  Segmented	  Data	  

•  How	  To	  Measure	  Visitor	  Ac:ons	  or	  Inac:ons	  

•  How	  To	  Set	  Automa:on	  Triggers	  

•  How	  To	  Increase	  Conversions	  



•  Right	  person	  
•  Right	  message	  
•  Right	  :me	  



“Tonight	  We’re	  Going	  To	  Market	  Like	  It’s	  1999!”	  

Spray	  &	  Pray	  Marke:ng	  

•  Trea:ng	  All	  Visitors	  The	  Same	  
•  Form	  Fill,	  Opened	  Email,	  Downloaded	  
•  Read	  6	  Blog	  Ar:cles	  
•  Visited	  5	  Times	  in	  6	  Weeks	  	  
•  Visited	  Pricing	  Page:	  Twice	  
•  Signed	  Up	  Webinar	  vs.	  Form	  Fill	  



Hive Tracks Is Harnessing The  
Power Of 10X Marketing To 

Increase Conversions 
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•  Collec:ng	  High	  Value	  Incremental	  Informa:on	  
•  Dynamic	  List	  Building	  &	  List	  Segmenta:on	  
•  Communica:ng	  In	  A	  Highly	  Personalized	  
Manner	  

•  Performing	  One-‐To-‐One	  Messaging	  That	  Is	  
Event	  Based	  &	  Ac:on	  Oriented	  



•  145	  Countries	  –	  16,000	  Subscribers	  
•  Back	  Yard	  Hobbyist	  
•  Bee	  Researchers	  
•  Entomologists	  
•  Food	  Scien:sts	  

 James                                           Mark







•  Onboarding	  Automa:on	  
•  Tracker	  Automa:on	  
•  Collector	  Automa:on	  
•  Listener	  Automa:on	  
•  Sentry	  Automa:on	  
•  Kool-‐Aid	  Automa:on	  













































An	  Idea	  Is	  Born!	  

•  Club	  Edi:on	  
•  IOS	  Mobile	  App	  
•  Commercial	  Edi:on	  
•  Referral	  Marke:ng	  
•  Conversa:onal	  Tone	  





s	  















Thank You. 



Follow Up with SharpSpring: 
Questions?  

Email sharpspring@sharpspring.com 

Want to see more?   

Request a demo on www.sharpspring.com 

 

SharpSpring Partners:  
Got a great success story? 

Email ideas to kim@sharpspring.com 

 

	  

Follow up with Jeff: 

Continue The Conversation… 

Jeff Greer 
CEO 
EasyFish Marketing 

 
828-333-9594 
jeffg@easyfishmarketing.com 
www.easyfishmarketing.com 
www.twitter.com/easyfishtweets 
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Questions? 



Thank You. 




